Fundraising toolkit
Thank you

Thank you for signing up to fundraise for Oasis Haven.
We want you to know that we will be cheering you on every moment of your fundraising
journey. We put together this step-by-step guide to get you started.
We can't wait to see what you will achieve with your fundraising efforts.

Your fundraising timeline

Step One

FIRST 3 DAYS – GET SET, GO!

Step Two

THE FOLLOWING WEEK
–KEEP MOMENTUM

Step Three

ONE LAST PUSH –THE
FINAL 3 DAYS

STEP ONE

First 3 days
GET SET, GO!
Here are three simple things you can do in the first
few days to move you towards your goal:

Donate first

Campaigns that raise 30% of
their goal within the first week
are more likely to succeed.

Make the first donation to your fundraising page. This will show people
you’re serious, get the ball rolling and you’ll be able to tell everyone
how simple the process is and what to expect.

Make direct asks

Be clear about how your friends, family, peers and colleagues
can support you. Ask them to donate and make sure to include the
link to your fundraising page. Don’t say "no" for anyone by assuming
that they can’t or won’t support you. Send them an email or
WhatsApp and let them decide. Use our memory jogger to help you
come up with a list of people to ask.
Over half of all emails by people fundraising for a cause that are
sent result in a donation. That means that if you send out 50 emails,
roughly 25 people will respond by donating to your
fundraising cam-paign for Oasis Haven.

If you get the word out
early and then make a
big promotional push toward
the end of your campaign, you
can end up meeting (or
even exceeding) your
fundraising goal. It’s all about
getting the word out!

Say thank you

Don’t just rely on the automated response from the fundraising
platform to say thank you. Send a quick email, text or give your
supporters a shout-out on social media. Keep this up throughout your
campaign.

Nearly half of all funds are
raised during the first and last
three
days
of
the
campaign’s duration.
Sending out emails during
these times will encourage
more people to donate to
your campaign to help you
get your
fundraiser off
the ground and across the
finish line.

STEP TWO

Keep momentum
Once you’ve got your first few donations in, keep the momentum going with these simple weekly tasks:

Start at home

Make a list of people you know will most likely to give (use the
memory jogger tool to help you). Call, text or email them to ask
for their help to get things going by matching your donation in
the first few days.

Share your success

If you’ve raised half of your goal or received a substantial
donation, you should use that opportunity to send an email out
or post on social media. When your friends, family, peers and
colleagues see that other people are contributing to your
campaign, they’re more likely to make a donation themselves.

Spread the word

Use social media to share your fundraising journey and your
progress towards your goal. Thank people who have donated on
social media too. Always remember to include a link to your
fundraising page.

STEP THREE

One last push
The final 3 days
The last three days of your campaign are an important time to get donations. Try these three simple
things to move you towards achieving your goal:

Check your list

See if there is anyone you thought would donate that hasn’t yet.
Reach out to them once more. Include fundraising updates in
your reminder. Let them know that fundraising is going well, but
you still have a bit further to go. Sometimes, reminder letters are
more successful than original letters for bringing in funds.

Set a timer

Let people know that time is running out to donate. Something
like, “Who will help me reach R1,000 to provide quality
support, education and healthcare for 20 children in the Oasis
Haven Family Homes? Every donation counts.”

Focus on the goal

Invite people to help you reach your fundraising goal by sharing
how far you’ve come and what you hope to achieve.
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Tools to help you reach your goal
Who can you ask? Use our memory jogger and find out

Filling out this worksheet will help jog your memory about who you can ask:

Make a phone call or speak directly to:

Others you might call, email or WhatsApp:

1.

Your BFF

11.

University friends

2.

Your housemates

12.

High school friends

3.

Partner

13.

Work colleagues

4.

Parents

14.

Facebook friends

5.

Mother- and Father-in-law

15.

Neighbours

6.

Sisters and brothers

16.

Former co-workers

7.

Sisters- and brothers-in-law

17.

Coaches

8.

Aunts and uncles

9.

Cousins

10.

Grandparents

Maybe you know people from:
18.

University

19.

Work

20.

Sports league/club/team

21.

Gym or Yoga

22.

Childcare

23.

Place of worship

24.

Your study group

25.

Your school days

TOOL KIT

Sample fundraising letters
Letter 1
Have you ever wished that writing a fundraising ask was just a little bit easier? So have we! That’s why we’ve
created these email templates that you can copy and paste when you send out emails to your friends, family,
peers and colleagues.
Send at any time during your campaign
Target audience: Fundraiser’s friends, family, peers and colleagues
Email subject: Help me reach my <event/campaign name> fundraising target

Dear [recipient’s preferred name],
I hope that you’re doing well! [Insert a relevant or personal anecdote].
As you may have heard, I’m raising money for Oasis Haven [cause,
project, event, etc.], and I could really use your help. I’m trying to make
it to [amount] by [deadline/date].
Even a small donation would help me reach my goal. Oasis
Haven plans to use the money to provide quality support, education
and healthcare to 20 children in the Oasis Haven Family homes.
You can make a donation on my online fundraising page by clicking
here [insert URL to fundraising page]. Feel free to share my campaign
on Facebook and Twitter, too!
Thank you in advance for your support. Please let me know if you
have any questions about my campaign, my goal, or Oasis Haven.
Sincerely/Much love/Best/etc.,
[Your name]
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Sample fundraising letters
Letter 2
Send during the last week to 3 days of your campaign
Target audience: Fundraiser’s friends, family, peers and colleagues
Email subject: Time is running out to help me reach my <event/campaign name> fundraising target

Dear [recipient’s preferred name],
[Your campaign’s end date] is almost here! Do you know what that
means? It means that I only have [number] of days left to raise
[amount] for Oasis Haven [cause, project, event, etc.].
Would you consider giving a donation of R100 [or another small
amount] to help me reach my goal?
You can easily donate here, on my online fundraising page [insert
URL to fundraising page].
I would also appreciate it if you would share my fundraising page on
Facebook and Twitter to help me reach more people.
I couldn’t have raised as much as I already have without the help
of people like you. Please join me and make a donation by [deadline]
to help me [fix problem, accomplish goal, etc.].
Thank you in advance for your support.
Sincerely/Much love/Best/etc.,
[Your name]
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Sample fundraising letters
Letter 3
Use this template when you write your thank you emails
Target audience: Fundraiser’s friends, family, peers and colleagues who have donated
Email subject: Thank you for your support

Dear [recipient’s preferred name],
Thank you so much for being a part of my crowdfunding
campaign! Thanks to you and many others, I raised [amount] to
[accomplish goal, fix problem, etc.].
Your generosity will [list out goals in as much detail as possible].
Thank you again! You have no idea how much your support means
to me!
Sincerely/Much love/Best/etc.,
[Your name]
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Social Media guide
Social media is a great tool to help you succeed in your fundraising efforts. Sharing what you’re doing and
why you’re doing it can help get others involved.

Do
- Use the share buttons on your fundraising page.
- Always include a link to your fundraising page.
- Tag your friends who have donated to say thank you.

Please don’t
- Send unsolicited content or make duplicate posts on multiple walls.
- Make every post an ask. Remember to share inspiring stories as well.
- Post any inappropriate content, like suggestive images or bad language

Share posts on social media before, during, and after your fundraiser.
Let your friends, family, peers and colleagues know how your
planning is going, how far away you are from your goal, and then recap
afterwards!
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Social Media guide
Sample posts
Sample posts

“Hey, family and friends! Please join me in [cause, project, event, etc.] by
supporting me in my fundraiser for Oasis Haven. To donate, please visit
my personal fundraising page: [insert URL to fundraising page] Any
amount helps!”
“We are halfway to our goal! Please share and keep the donations
going! Visit [insert URL to fundraising page] to give and support
Oasis Haven in their mission to [accomplish goal, fix problem, etc.].”
“Thank you to @USERNAME for their donation toward my fundraiser
for Oasis Haven. Every little bit counts and you can too!
Donate at: [insert URL to fundraising page].”

One last great idea to make use of all your communication! Include a link
to your webpage in your email signature or your WhatsApp profile:
I’m raising funds for Oasis Haven’s [cause, project, event, etc.]. Visit
my page to learn more and support my efforts [insert URL to
fundraising page].

Contact us

Please feel free to reach out if you need any additional support.
qondani@oasishaven.org

